
l

2. To Empathize, one has to*:
a) Observe BfE\rgage _.\e)-Listen ,. d) All of the above

- *'h*3. story telling is the most compelling type of story,
Aural 4ffi b) visual ffik c) Textual 

. 
"",,.J d) All of these

: d! &4. Design thinker in an organizatigg aftbH u,:,,,,,

a) Peop#==. b) Emp,,,.l c) ffipgers d) All of these

5. Comptffiensive principle dffid$ign thinkingdoes'not include
q) Relationship b)E6Htrboration 

" 
,r$ Communication d) Suppliers

,=::::i;i;B

6*:*Ip design, where_dti.psgthe information r)Ked to put together a problem statement come

" from? i*. d*

a) The Desig.p.$Jagd . : b) The Ideate Stage
c) The OeQgei{pge ffi',' d) The testing stage

7. MVP stands for,
a) Minimum Viable pro-dlrq't,i;t b) Maximum Viable Product
c) Most viable product d) None of these

BIDTKl58

d) Feedback
8. Journey mapping is also called mapping.

a) Path n'?l|* b) Experience c) Conduct

9. Which of the foll6wing are NOT tools of D.esign Thinking?
a) Co-c.l ll h b) Prototw5"rrio, 

flMind 
mapping d) Online marketing

,il-::::'\

ffi$ffiffiffi

Time: I hr.l ryll.-" ,l,ilulu*. Marks: 50

INSTRUCUONhO THE CANDIDATES
.,,et
4a

1. Answer all the fifty quest question carries o ark.
;,"'qs""*2. Use only Black ball poinffi for writing / darkening the circles.

d:r"""' 
ffiSarken the appropriate circle3. For each question, after selecting your answe

"' - :il

corresponding t=o th6'$me question numbe-r dh the OMR sheet.
, "';

4. Darkening twc' irp{bs for the same q":rq:" makes the answer invalid.

5. Damagiq#@writing, using *hiHH;;s on the OMR sheets are strictly

Whal 
-ilff'tles 

ign cons iderations linked with? ,,,,,{
a) Products b) Services c) Business d) Computers
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10. A Prototype is a simple experimental model of a proposed p{otrftbn us-ed t-o

a) rest ideas b) vatidate ideas c) both ,;Li. 
*" 

;;"N;;. of these

11. What is your First modeVdesign of aproduct:ut'd?+$E'
a) Draft b) Rough praft- t) .-rygpt e d) Practice Design

l$"::

12, The final step in the Design process is to ' 
.t

a) Test b) beirne 
. *:ryeate ,&,furathize.w_ #

13. was IDEO's first t*p"*'i*pidt"g' thinking' *:'*

") 
D*p-D*,g; b) Deep-D c) Deep-S'*tTfu e: d) Studv-Dive

q Yu" "=r'".@::'"'

14. Frank Robinson defined and cqt L{lffie term' u#+

' =+t"
f 5. Which of the below is inp'o*rect? ,,."+rym

a) Peprico has turned D gri Thinking into its 1ra.!SE*
Ui Aii BnB avoided bankruptcy and turngd profr$lle'using Design Thinking

cj Google has a 3 step process to bring about +ew innovation

d) All of tU. abfu.fe correct *$*
.":.,,.. ,:,t w' ?

16. At what s.do you want to complete t$e POV-Point ofview?
ui-E*f1,i1;*"' 

- 
b) Prototyp.*_& c) Define .,*.. d) Ideate

Li. rr,. finibr o.rig, brief iS p.ouid#}v, , e';
a) Designer b) U;er 6, 

*' .) 
.*pt$:l&th.* ,or,:*{ilt*

t of user p*fiEierc. Design would ihe design strategy fall under,

a) Interaction Design :: ;r b) Eiperience strategy

.) ur., R.r.*t ": . "''q nrormation elh4ecture

19. When testing a nj#lrototype, how_fu$bopb do you nEiffto interview per Persona to

detect the maihffiability issues? S- ?" .i s
' a) The more Fersona the better*,**- M 

!) 2_9 
P${.fu+ls 

per Persona

.i f O p@ns per Person" d ffi d) Fi Porsons per Persona

-t
20. neaaifid'is of the organizaffi Sr strategic in{rovdtion means,

a) Changing innovation fto&ss in the o1qlffiion
',, *eaAy for the chaage"irYthe organizatigLn -"

,,,',,,,ii Ready for chap$e'httre capabilities gf ,h. organization
' d) All of the abry;,

21. What is tfrqffi order of probl€lwsolving process?

a) Try, nefl3et;'Prepare, Defm6 "' b) Prepare, Try Define, Reflect

citry'anA Reflect *** d) Define, Prepare, Try, Reflect

"rls I

22. Reframing a Design Chatsnge
a) Chang& the Conceplual view point to an individual perspective

b) Helps us come up.with the Right Problem to solve'

c) Challenges usioHesignlo a marketing focus

d) None of these
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23. Which of the following is true?

a) By Empathizing one can define a Problem Well, Conceiv.elg'creative solution
resulting in break through innovation ,,.."

b) Empathy makes you a better human, but innovation fetpires out of the box thinking
,r..-,,.,e::,,

and not Empathy 
,,,..'' ,'j,

c) Inventions are sudden Eureka moments and is not really part of the long-term
D^^^^-^L ^- E--l^*^+:^-Research or Exploration.

d) You become an innovator by Questioning the status Quo.u/ ruu vEryurlrs 4ll lrlllrrv4Lrrr uy vusDLrurx_:;,:+-.DL4Lrrr vurr. 
,::,,-,,r,,,

24. Malini is in the Ideate phase. What ir h&#f?
a) To Come up with one or two gre4te-ldeas. .. ''

b) To come up with,us many ideffi_Wssible, good and bad: 
= 

.,,,,,,,

c) To test his best idea. 
-,.,%, fufl

32. Design-Impacts the business
a) True t='* b) False

tv,, IU LSJL rlrD UE)l llrg4. 
-,.r%, fufl

d) To figure out whichprobffis going to solve

25. During which stage wogq1gryffi: start looking fo;..q,,.uil.*ative ways of viewing the

a) Prototlp. * ;P$eti"e c) Idez*- d) Empathize

26. Design Thinkerffie bw-fidelity prototygfuJ :

a) Test concepts.dtffickly and cheaply witffiPtEential users.
b) Validate concepts for the market.
c) Build produCtion-Ready products. l
d) Est@Ethe price ofproductiorwrM 

".,.il.

Following well known consulting firms.ari offering Design Thinking as a
solution? . *,, ,,,
a) McKinsey & Co. b)'BOG
c) Bain & Co. ' .. ,d)All of above

28. Design Thinking is,,ro%.ti*., vlsuatiredfu iln.u, process, bfft"it is actually :

a) Impactful -=,ry* b) Incapacitati&,lw c) Intentionalw'' d) Iterative
',,.:'.._..:t &.ru. *. ,rdllt,

29. Which of the*foflbwing is NOTparf.of the idea-sel.gjig# process in DT?
a) Groupj4g Related concepts tb$ether b) Idep{iffiii! selection criteria

a nefilffims 
s_ em . 

' d) Prffi$,ping

30. Robe"rtiesearches statipeig&a$out the aver4_gl-4ge of school dropouts. Which stage is he

m? /i*;
"+3iJ 

mpathize %b) Defne problem statement

=',:=,-) Ideate , ht r ; d) Prototype

31. Design thinkiflgJi;roach leadst$H*
a) Technology centric designs ';' b) Marketing centric designs
c) People cefitric designs ., :r d) All of the above

.iP

33. Empathyis- .5-
a) to understand'pffile and the contexts of their use of a product
b) to know the *ay the product works
c) to imagine,people's behavior in different contexts
d) None of these/ t.tlw
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34, Design thinking encompasses - "s* '

a) OJsiraUitity b) FeasibilitYL'.f

.j viuuitity d) All"{,lolt? t

35. which one of the following is not the mindset of a deii$ thinker?

a) Quick design b) Rffipgtpe refinement

cj ioding dlGsgineer Product 
1

rlnO.qt#:#esign Thinker? . --". 
-

a)Makeitu,.J!)LearnfromFailure.\-.}
cj Self oriented d'q 

' d) EmPathY \ =

37. Where does the information f"$ffi trre 93]|em il.l-T*"#t 
phase come from?

a) The Terting stage n * q) Itt prototype Stage

.j rn. Ideate-stag; : h d) The Er-npathize stage

**.
3g. Crafting a point Of Vie#(ftV) requires three ke;-effdents including all of these Except

a) Design ,,{-,ifbiut.t 
..=1{ 

sisht d) Need

,liir::::::: .. jth?
39. Who is the recondhended group that you.$foiu1d test out the prototypes wr

a) Your target customers '\"b) People in your team

cj nrofessional designers - qt' d) Experts

., ej:ry+ . ..; 4F..:.,.

40. Whichris,not one of the types offiototlpe ofprototryp&Stode 1?

a) Horizontal prototyp. .* .J ql*4t#. ototype *'-**
^\ T'\iacnnot nrntntrrnp .{ - d) Dofuiii9brototype --Y"*sd),ffoi

4.

c) Diagonal prototype o).413q*prororype f+&a" $. i" \

41. which of the ronowing$piftb least true aboqfop$uinnovation? s 
-"

a) It accelerates developmbnt process r& " -* -a) Lt accelerates devel9Pment proosss .,,%_..- 5= ffi:::::::,,

b) It reduces cost of product development. " d :;
.) tt t.tpr in qe{!r$ product differe$'i*iion *-;:'?

d) lt helps to beat comPetition # 
*

42. People C941ered Design methotiMgii'lryory.1, *,lJ* , -.- ---- - L

a) A prou solving appro_dfr,p* people that is ffi9T and convergent.

Ul a?mtiim-sotvin! ,lpbt ffihich is abstracu:and Results in making people bv

products. .{'==-ff- - ,.tGt:'
,,,$,4 problem solving appi,,Sach for peoplffi"hhtboth diverges and converges.

r-.,r1d) None of these.-,,,- 
u, i

43. User journey map helps you to, -'' y
a) Understantl the touch point anfuilin points of the user'

b) iterate, iterate, iterate * *

c) Identify the user's credibilit$, expertise and skills.

d) None of these 
_,:reF. $

44. What is the role of the D8fine Stage of design thinking?

a) To define the parameters for a prototype.

b) To define the.li.ii&nce,.you're trying to Reach-

c) To define the$oblem that needs to be solved.

d) To define all of the ideas for solving a problem.

.,ll:trir
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45. What is a problem statement in design thinking? 
,i:::

a) A written expression of problems from the prototype'

b) A written expression of the problem to be solved'

c) A written expression of problems inside the group:: '
d) A written expression of problems with target gl

;t :l#

4,6. What purpose does Point of veiw (Pov) sen€,,j'iq design thinking?

a) It serves as the guide for developing theprotoJype'

b) It illustrates what your competitors ut-*o[p^g b.etter'

.j tt it used in the testing phase for receivfng feedback'

d-) It provides focus for the design te&# brain storming'
@

47. In this point of View (PoV)-d&p;, which part is co.H;idered.the insight? "Senior

adults with arthrit is nia EA$hfrpu, bottles beiause th[pstruggle to open childproof

[ids" . M &
-d

uj n.ruur. they struggls,e , childproof lids' ,.$;i
b) Need easy-open bcf&sd -,- 

"

c) Senior citizens ., ; * "''

;1 ffi;;;ilil.,. *. *,= 
--'h. 

$'

lE:Yffi::

48. What is Point Q-f Wew GOV) in design t##rngt
u) a n.pott-*bm the design team about the product'

, -a -.it--. ^ -,-:+L -,^,
Uj ,t C3rit6,,gEtts opinion about urt.efactibns with y-ou bt-u".4..

.i R *iitt.fi statement of a Custo$ff$problem of need,,..n'.'r

6 ffr. opinion of the manager about how to brain storrn

49. Where do the insights rn P*_q# bf Vi.* (pOV)j&-ddlibn thinking come"from?

a) Researching otf,er n1offiffi ol the lar\el, ;-:;3 *f;1

bj Interviewin-g ttre gen# Public on SocBl qedia'
cj Synttesizin! ttrp datathat has been gaffifi 

-

d) Developing ide&during brainstongi"g-Y ':'''r' 
l

-rh 1l" - {*r::!&u -

50. People centered"Design is - & 5 
*

a) Fiow t[e pfuduct behaves ur.]-{5 rdHl context

b) Howa*pi*, *"rtt "" Ggffiide where a peisolicomes into contact with it and has

to.useit. * , -s

c) All of tne above ru q ". r
d) None of the above k - ."

*;w.1,& g* tr
..".,+ \= ':..:** * * *#* *
t.6':; " r .#

1r
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